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[Tpobnema

YBungetb npobnemy

e LleHa o4eHb BaxkHa ans nogen, 6poHMPYOLMX
nyTeLwecTBMA OHNanH

e B oTene Bbl HE CMOXETE NOYYBCTBOBATb XXUBYHO
aTMocdrepy ropoaa 1 NOHATb, KaK XXUBYT ero
XUtenu

e He cyuwecTtByeT nerkoro n ygobHoro crnocoba
3abpOHMPOBATL XUIbE Y MECTHbLIX XXUTENEN
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PelLueHne

Beb-nnatdopma, ¢ noMoLw b0 KOTOPOU NOSib30BaTeNun
CMOryT cAaaBaTb TYpUCTaM CBOE XUNbe

- DKOHOMUTb AeHbIM, Korga nyTrewecTByellb

- 3apabaTtbiBaTb, CAaBast XXunbe B apeHay

- Bnnxe 3HaKOMUTLCSA C MECTHON KYyNbLTYypou

Q
o
mv
€p)

o
=
«Q
=7
—
2
O
=
-
o
=
»

punog




© © N o o

[Tty

Noes. OcHOBHaga naes - onucaHme bU3HeC NpPoeKTa.
[Tpobnema. Kakyto npobrnemy nomMoraeTt peLlunTb Bawl OU3HEC MPOEKT?

PelueHune, koTopoe Bbl Npeanaraete. OnucaHue npoekta/npoaykra/ycnyrn. ®okyc
Ha KnueHTe. Vicnonb3oBaHne BM3yarnbHOro psaa v AeMOHCTPaUns NpoaykTa.
MOODBOARD!

PbiHOK. OueHka pbiHKa. KTo Baw naeanbHbI KNMEHT? KakoB noTeHumanbHbIU
obbeM pbIHKA B NOASAX N AeHbrax?

busHec mogenb. Kak Bbl nnaHnpyeTte 3apabotatb?

[MpooBmxeHune. Kak Bbl NfiaHMpyeTe npuenekaTb KNNEHTOB?
[Aun3zanH/mapkeTnHr/meponpuaTusi/napTHEPCTBO/NMpoaBMXEHNE
Komanga. lNoyemy mbl nyyiie?

KoHkypeHUmMsa. KOHKYPEHTbI U HaLLW KOHKYPEHTHbIE NMPeNMYLLIECTBA.

10. duHaHchkl. KntoyeBble hHaHCOBLIE Noka3aTtenu busHeca/npoekTa.
11. Cpoku 1 aTtanbl peannsaunm NpoekTa.
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STRATEGIES
IMPLEMENTATION
EVALUATION
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Komnekc padboTbl ¢ OpeHaom

Brand Development Brand Management
Research, Analysis, Brainstorming Execution & Maintenance

Blogs / RSS Feeds
WebPR

Podcasts

Email Newsletters

i Sponsorships
Soul Searching Public o
What is good? What needs to change short & long-term? &
’ s I Marketing
Demographics

Relations Promotions
Competitor Review How you sell your brand. e

Visual Audit Articles
Message Review Books
Business Strategies Media Kits

Budget Review Attl'ibutes Promotions
How you £
S Website
define yourself. Bran d Pro mise - o s SRS
; ! e

Who you are.What you do. o .
Why it matters W
Goals o i Commercials op——

s T .. Infomercial: V . .
Reposition? Repurpose? Brand Voice Advertising s Advertising rmzes

New market or offering? How you talk to & interact with External Pamterships Internal Team Building
Print Advertising
Direct Mail

What is success? your audience. :
Brand Identity
Catalogs

1 rform.
How you look & perrorm, g;::’:lm@: Sales / Product Sheets

Flyers Annual Reports
Strategy e Fiyers
Define your market. In-Store Displays

Focus your message. 4 Systems
How does the brand relate across all mediums?

Payroll Stuffers
Catalogs
Brochures

Focus Groups
. Sales Figures
Market Changes
. " Intranet
New Procc Ofstos Brand Experience ‘ s i
Brand Extansions What does your customer o Blog I ‘ ;";‘:‘“m?m
feel about your company? R S We Administration

Logo
Web:Intranet / Wiki

i i s Identi Design Identi Management Style
Brainstorming Brand Architecture Een t’l' Architactura 5 i 't’l' EmployeeTraining
i ? How do we do it better? i i Xterna Uniforms Internal Customer Service
How do we innovate? How ! Product systems & relationships. Voice Voice
Planning for growth.
Brand Awareness ey Culture Buiding
Give them something to remember. Product Design Pt fomi
Package Design Sales Traini
Concept n i
The big idea. How you want to rglate to your s
employees, customers and public. Bags Forms
Signage Training Systems
Tags Is.:‘mlmmead
pping Labels

Gift Cards

Brand Loyalty

Exceed your customer’s expectations each and every time.

©2010 Fuelhaus, Inc. All Rights Reserved.
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KopnopatusHbin 6peHA vs JIndHbin bpeHa

Experiential
Brand

©2014 Star Group Communications

STRATEGIC PLAN
RESEARCH

BRAND VALUES
MANAGEMENT STRUCTURE
CULTURE ( OUTBOUND )
INVESTOR RELATIONS
MARKETING STRATEGY
SALES STRATEGY

ENGAGEMENT

NPS

CUSTOMER RELATIONS
LOYALTY CLUBS
KNOWLEDGE MANAGEMENT
DATABASE / CRM

HUMAN RESOURCE
CULTURE ( INWARD )
STAFF MOTIVATION
RECRUITMENT PROGRAMS
BOH ENVIRONMENTS

Financial
Capital

Emotional
Capital

Human
Capital

Brand
Equity
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PER S O N A L Sara Canaday |
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[MocTpoeHune 6peHAaa:

1. AyauT bpeHaa

2. AHanNu3 pblHKa

3. AHanu3 LleneBon Aygutopum
4. ApxuteKktypa opeHaa

5. No3nunmoHnpoBaHue

6. NIHCTpyMeHTbI chopMmunpoBaHuUAa U NpoABUXEHUS
OpeHAa
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BpeHA - 3TO HEU3raAMMoe BrneYyaT/IeHne 0 YeNI0BEKE, KOMMaHUu,
NpoAYyKTE UIN yCnyre

HemaTepuanbHbl aKTUB

CooTHOLWEeHMe MaTepualibHbIX VS HEMaTepuasibHbIX aKTUBOB
90/10% (GOOGLE - cambin poporomn 6peHa)
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AyauTt 6peHAaa

vIcTopusa co3gaHnsa n passutus. Jlerenaa
bpeHaa.

vTlpenMyllecTsa No CpaBHEHUIO C
KOHKYpPEHTaMmn: paunoHasbHblE U
SMOUMOHANbHbIE

v'’AMbaccapgopsbl 6peHaa

v ®aHaTbl U KpUTUKK BpeHaa

v'LleHOBOE NMO3nLUMOHNPOBAHME

v DKOHOMMYECKMe noKasaTesnn: AMHaMnKa
6peHn,a Mo OTHOWEHNKO K KaTEropun.
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BpeHOUHr - npouecc co3pgaHus, pasBUTUA U
noaaepXaHusa yHuKanbHoOro oopasa
nepcoHbl/npoaykra/ycnyru/komnaHmum B Mo3ry
norpedutens

[Mlo3anumoHupoBaHue - onpeaeneHue MecTa
OpeHOa B KOHKYPEHTHOM cpene, Ha pbiHKe
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Yek-nucT bpeHaa kKaHaongarta

* WcTopus bpeHaa
* [NpeumywecTta bpeHaa: paumoHarnbHble U 3MOLMOHAaNbHbIE

* Insights: kakne 6onu/dppycTpaunm 3akpbiBaeT Halwl 6bpeHa, MOTUBaLUUA LEeNeBON
ayanTopun.

« Reasons to believe: noyemy Ham OOSTKHbI JOBEPATL

* [losnymoHupoBaHmne

« KaHanbl KOMMYHUKaLMK

* [laHHble B AnHaMuke (penTtuHru/ rorioca nsbuparenen)
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MccnenoBaHue pbiHKa. BblOOpPHI.

KakoB pbIHOK?
KTo aBnsieTcs uenesou aygutopmnen?
XapakTepucTuka pblHKa, TEHAEHUMN N ANHaAMUKa?

Kakue nocnaHus n Tembl perneBaHTHbl AN pbiHKa/ Kakue TeMbl poX4atoT CONPUYacTHOCTb Y
LierieBov ayanTopum.

OCHOBHbIE UIPOKU PbIHKA U INaBHbIE KOHKYPEHTbI?

CunbHble U crnabble CTOPOHbI KOHKYPEHTOB?

[TO3MLMOHNpPOBAHME KOHKYPEHTOB, X KOMMYHUKALMOHHAA CTpaTermsa u Taktuka?
Kakne cyLiecTBytoT BO3MOXHOCTU Ana andodpepeHumaunm/ oTCTPOMKN OT KOHKYPEHTOB.

LleHHOCTM 1 Mogenu noBegeHns Leneson ayautopmn? Bo3aMOXXHOCTb nepeceveHmnin/ Touek
KOHTaKTa?

[Toyemy ueneBas ayguTopus ByoeTt nosib3oBaTbCsA/ MPOrosiocyeT 3a Hawero kKaHanaara unm
NPOaYKT?

Kakne oxugaHus ueneson aygutopumn?

Kakne meana ncnonb3yeT Hawla uenesasi ayantopusl, Kakme KaHanbl Hanbdosree aktyasrbHbl
ON4A Hallewn ueneson ayantopum?
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AHanun3 pbiHka — c6op 1 aHanmn3 nHdpopmMaumm ob
06BbEKTUBHbIX 3aKOHOMEPHOCTAX Pa3BUTUSA PbIHKA

v'Pa3zmep pblHKa
v'CTagusa v TeMnbl pocTa

v'CerMeHTaumns pbiHKa N0 06BHEKTUBHLIM KpUTEpUSM (LEeHa,
0cobeHHOCTMN NpoAyKTOB, 0COBEeHHOCTU ANCTpMbyunmn u T. 4.)

v'[eorpadunsa npoaax
v'Ce30HHOCTb Npoaax
v'CpeaHunn ypoBeHb 1 pasbpoc LeH

v'OCHOBHbIE€ UIPOKW, pacnpeaeneHmne cuia Ha pbiHke (Mo AoJsie pbiHKa,
MO KayecTBy, NO TEXHOJIOMMYECKOMY Pa3BUTUIO U T. A.)

\/KOMMYHVIKaLI,VIOHHaFl dKTUBHOCTb UIT'POKOB pPblIHKA, UX
no3nMumMoHmMpoBaHmMe B KOMMYHUKaLUUAX

v AHa/IN3 KOMMYHUKALUMNOHHbIX CTpaTernii KOHKYpeHToB
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Llenesaga Ayoutopus
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AHanus norpeburenen - cé6op n aHanns nHcpopmaumm o

o
norpeburtenax npoaykra/6peHaa B CpaBHEHUMU C 8
KOHKYpMpyH©OwmmMm v 3aMeljalolimmMm npoayKTamm =
~
0))
v'CoumanbHo-gemMorpadunyeckme xapakTepncTtmkun %
v Tcnxorpadumueckme xapakTepucTnkn g
v’ OCcob6eHHOCTM NoTpebneHns n OTHOLEHUS K NMPOAYKTY, a
MOTMBaumsa noTpebneHus
v'HactoTa notpebneHus
v OCO6EeHHOCTM NOKYMNKK, OTHOLLIEHUS NoKynaTens n
notpebutens, TMNMYHOE MECTO M BPeMS NOKYMKMU
v 3HaHne 6peHaoB N NOSANIbHOCTb K HUM wy)
v Bapbepbl K noTpebneHnto npoaykra/6bperHaa CC)
v [paneepsbl noTpebneHnsa (MoTneauns) 8_
v'CermMeHTauns pblHKa C TOYKU 3pEHMS TUNONOrNmn Q-q)
nokynaTtenen u notpebutenei c_D"
0p)

v'OueHKa pbIHOYHOW NepCneKTUBHOCTU OTAENbHbIX
CerMeHToB
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Free to express myself
Self-confidence

POWER
STATUS
PROUDNESS
FASHION
RICHNESS

PRETENTIOUS

Search for recognition
Narcissistic

THE SUN

— WARMTH
WHATHEPS HETO FRIENDLINSS
LIBERATE MYSELF? OPTIMISTISM
SPONTANEITY @
How does the brand help me NiNE
to enjoy myself Belonging

and feel cheerful?

How does the brand help me
to be optimistic and
open-minded towards others?

How does the brand
stimulate, energize me?
MOTHER EARTH

SMALL-SIZE
SECURITY
TRUST
AFFABILITY

How does the brand help me \WHAT HELFS |
to find a trustful heaven HELPS |
among people who like me?

HELPSMETO How does the brand help me
STRESS MY EGO?  to gain status and respect?

PETIT BOURGEOIS

How does the brand help me
to put myself forward
and feel unique?

How does the brand help me
to feel sheltered?

How does the brand help me
to feel in control of what
is happening around me? LOYALTY
SAFETY
CALMNESS
SILENCE

COOLNESS

CREATIVITY
WELL-BEING
EXTRAVAGANZA
FRESHNESS
UNCONVEI;JTIONAUTY

&

Concentrated on myself

WHAT HELPS ME TO Retreat from them

¥
EGOISTIC LONELY

CERTAINTY
CONTROL

INTELLIGENCE

PROTECTION

CONSERVATISM
A

¥
COLD

O
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The 4 motivational strategies represent each about 25%

I Freedom '

of the population

sedomto downatyou

ha: towar

want
irefree

$pontanec

Progressive Makgs youfeel

Makes you feels

Accessible

Helps youto share goodthin
with others

Familiar

Status Seekers |
24 6% F ' Enablesyzt;,g

Integrate and belong

Eips you to dealwith
practical way.

Traditiqnalists
28%

o
=
(@
=
p—_
2
O
=
=
O
-
2
:'_.
=7
o
=
—
o
o
=
)
O

Salle

O

synovate

Censydiam

<] g




Ecnun nccnegoBaHM HeT....

NMpoBeaute nx camum!
1. HabnwpanTe 3a noabMU.

=Be3ne n Bceraa. 1 He ToNIbKO B paMKax 3aJaHHOMU
KaTeropmm — BCé Korga-Hnbyab npuroanTcs
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2. MrHoBeHHble Yy/IMUYHbIE MHTEPBbLIO — HE CTECHSANTECH
rOBOPUTb C NOAbMMU

3. KOHTeHT-aHanwms:
*4TO MMEHHO NUWYT B Npecce?

4. bypbTte ntob60onNbITHbI!

O38up Ornneu: CopeprkarenbHan 6ecena ¢ AIOXKMHOW AOMOXO0351€K
noMoraerT aBTOpy Co3A4aTb AEUCTBUTEJIbHO XOpoluee peKJlaMHoe
o6bsaBNeHMne, ueM o6WIMPHOE, HO hopManbHOE aHANIUTUUYECKOoe

sa}mpunog

nccinepaosaHume.
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[Tprmepbl NPOEKTUBHbIX TEXHUK

B Brand Mapping. [laHHasa TexHMKa No3BOSSET onpeaenntb NO3NUNKO Mapkm cpen KOHKYpeHTOB Mo 3aaHHbIM

KpUTEPUAM.
A

High quality

Low price

High price
>

Low quality
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[lo3numnoHnpoBaHme

- o xapakTepuctnkam npoaykra
- [1o ueHe

- [1o ncnonb3oBaHuo

suonn|os bug

- o noTpebutento
- ['lo kaTeropuu
- No KynbTypHbIM CUMBONam

- ['lo KOHKYypeHTaMm
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[lo3numoHmnpoBaHue

naBHOe npaBuno:

BbITb NepBbIM
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[lo3numnoHmnpoBaHue
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CeroneH Pyasnb, Counaptusa

«PpaHuy3bl N6AT nctopumn o NdBN» -
XKak Cerena

CumBornuka: Hoeas MapuaHHa

HacnegHuua ctnng MutTtepaHa.
AHanutnkn nuwyTt: OT MuTTepaHa oHa B3sna
nydwee. Ceobony aswxenus. Anntop. Bryc Kk
TOMYy, 4TOBbI 3axBaTbiBaTb U paHNpPOBaThb.
MaHepy MeHATb NPOTOKOI, OXUOAHUA.
XrnagHokposue.

Jlornka noseneHus, MHTOHUPOBaAHME, MaHepa
pacCTaBJIATb aKUEHThI.

«l'ucbMo kKo Bcem ®OpaHuy3am»

[MonHas cmeHa rapaepoba. Paule Ka: ans
KNUEHTOK «XyAblX, 3fI€raHTHbIX, CTPOrnX, HO C
aKLeHTOM dpaHTasnny.

CeroneH — 310 xpycTanb, Aama B 6enom,
MPOTMBOMOCTABNAET CUMNE MATKOCTb.

[MacTtenbHas ramma, 6enbin, po3oBbINA, LiIBETA
BECHbI, LBETA Haadexabl 1 byayLuiero

KHura: «bbITb cMenon — npekpacHasa naea.
Penns — man 2019. Ho!

Cenvac: HaumoHanbHasa pnHaHcoBas npokypaTtypa Havana
paccnegosaHue B oTHoweHun C.P., nocna ®paHuum no genam
ApPKTUKM N AHTapKTUKK. [logospeHne B NCrnonb3oBaHUmU
MWHUCTEPCKMUX CPEACTB B LIENSAX NPOABMKEHNA CBOEN KHUTN.

Hukona Capko3su,
PecnybnukaHckasa naptusa

« «B perou, ecnu Bbl Xgete Mad, Bbl ero
HUKorga He nonyduTte. Ho coenaunte
ycunue, nocrtapantechb 4o0bITb €ro camu,
n oH byaet Baww.

*  MWHUCTpP BHYTPEHHMX Aen, nparmMaTtuK 1
CTOPOHHVK TBEPAbIX Mep.

« Capko3un — BeTOH.

« 3apgada npeaBblbOpPHOW KaMnaHum —
npuaaTtb 6nM30CTb, NPOCTOTY, caenaTb
YesloBEeYHbIM, BECTU KOMMYHUKaLUIO Ha
3MOLMOHAaNbHOM none, He Nokuaas
pauuoHanbHoe. AganTupoBaTth
KOHLUenuuio 6rim3ocTn Yepes guckypc,
UMUK, OKPYXKEHUNE. «A U3MEHUNCSY,
Ha4Yano npeaBbIOOPHON KaMMnaHUN.

 Puck: He gaTb pa3BuUTbCS naee o
npoamMepukaHckon nonmtuke Capkosu.

« Cewnyac: B okTabpe nponget cya. H. Capkosun
00OBUHAETCA B KOpPYNUUK. (HE3AKOHHOE

doMHaHCHpoOBaHWE ero KamnaHum peXxmMmom
Myammapa Kagaddw.

o

N
2
=
=
®)
=
7

D




[lo3numoHmnpoBaHue

naBHOe npaBuno:

BbITb NepBbIM
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BpeHa — npenomneHmne 6a3oBbIX
LeHHOCTEN OTHOCUTENbHO
noTpebHOCTMN NoTpebutens
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Pa3paboTtka Ctpaterum JlnyHoro bpeHaa

AHanus CtpaTterus
KOHKYPEHTHOro NPOABWMXEHUS
OKPY>XEeHUS bpeHaa
NccnepoBaHue KpeaTuBHble
AHanuns Llenesou KOHLEenuun
Ayantopum
AHanus MeaunnHas
[MpoaykTa CtpaTerus

suonn|os bug
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Brand Elements:
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1. Headline 9
C
Key ldea el
@)
2. Insight: s
Frustration/ Motivation/ Unsatisfied need/Problem »
3. Benefit:
What | get if | use this product?
4. Reason to Believe (RTB):
Why should | believe? oY)
O
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Bright Solutions ut Boundaries
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Brand Wheel

Zara Brand Wheel

Fashionable clothes
Varied assortment
Trendy colors
Feminine cuts

Fashionable product lines for moderate costs
Customer-centered business
Runway trends adapted for the streets

Fashion-oriented woman
Trendy in every situation
Feeling good about looking good

Fashion - friendly
Feminine
Hot and trendy

2 High-Street Fashion

Market Analysis

v

The Zara Brand | Industry Analysis | Product Development | Consumer Analysis Market & Consumer Research
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NMAPAMUOA BPEHOA

BRAND IDEA

The Essence Of Your Brand

- PERSONALITY
Your Brand, Personified

RATIONAL
Why Your Product Is Better

- ‘
& EMOTIONAL
How Your Customer Feels

ATTRIBUTES

The Physical Characteristics

s8liepunog JNOYIAA suonn|os Jybug



Bright Solutions Without Boundaries
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BPEHA-KOA TOMACAT3A
U CTPYKTYPA MNMEPCOHAJIBHOIO BPEHA
MpeumyuiecTeo Muccus
Y710 Aenaer Bac UEHHbIM, KakoBa MOR ponb

B obuecrae?
Bbicwan yenb, cTpacTs?
3AYEM A XKUBY?

HYXHbIM ANA Apyrux nogen?

Cnoea
WK BbIpaXXeHus,

- onuceiBarKdlwme >

MosnynoHMpoBaHKe OCHOBHYH Ujelo Bupgeuune

B cpaBHEeHWM C APYrUMM A... 6peHaa Y10 A 6yay aenatb

YTo MeHA oThnyaer? yepes 10 net, KeM A CTaHy,
YyTO coBepuy?

K yemy s ctpemnioch?

Cruns LexnocTH
Y10 xapakrepusyert KakoBbl MOM XXHU3HEHHbIe
MOH CTUNb, BHEWHOCTD, NPUHLUKUNDI, NpaBuna?

nosegenune? Yro BaXHO Ana meun?

suonn|os ybug
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MEPCOHA/TbHbIIA BPEHIVHI

CYIWECTBYET NOHATHE sfIEPOIHATBHBIR GPERAMHT® — ETD Mbl NOAPORHO PACCMATPMBATH HE
bY/IEM. 05 3TOM YIKE CKASNHO MHOM 0E — JIYVRUE 3ATYTIMTE. 8 CAYNAE NIEPCOHANBHOND
BPEHA TOBAP MM YCIYT A IOMROCTRIO WAEHTWOMLKPYETCA C BAMA W LENAKOM 3ABNCHT OT
BALLIKY YEPT XAPAKTEPA. HAKNNOHHOCTEN, OCOGEHHOCTER NOBESEHAR

PABOTAR HATL MUHBIM GPEH/OM. Bt NPORAETE HENOCPE ICTEEHHO CEBSA: KAK HAEMHOIO
PABOTHAKA, KOHCYIbTAHTA, 3BE3NY. CNOPTCMEHA. Mot XE PACCMOTPIM CHTYALLM. KOT 1A
TOBAP #IM YCITYT A HE 3ABMCAT OT GPEHA THUYHOCTM, HO HCNOMB3YH0T IMMHOCTL B KAYECTBE
CPENCTBA NPOABMKEHMAR.

[PUMEPDI

[PHHCNOAbZOBAHAN CHOET 0 UMEHA RITM DAMANINK B KAYECTBE HASBAHKA BPEHIA HALLD
MPOBEPHTD, PETMCTPHEYETCH /W TAKOE HASBAHHE B BALIER KATETOPME — MOMKET DKASATREA,
YT0 BAL OQHIGAMANEL YXE ATO CAENAN

EC/W Bbl PELLMTE MPOJATE BPERA NOJ1 CBOKM WMEHEM, TO BY IbTE TOTOBbI, Y70 HA BAC MOFYT
HANOKATE OGA3ATENLCTBO N NOBOAY TOr0, KAK HARD BECTH CEBR B ANBHEMUIEM, YTOBb HE
HABPE/IHTD BPEHAY. NIIKIC TAXONO NOAXDA — PEANBHOE MMA BHYLLAET NOBEPHE K
MPOW3BOMTENID.

9 BbI BICTYAETE B KAYECTBE BPEH/1-NEPCOHAXA

POMIMD WMEHS MOXHD [I0GABHTS GPEHAY TPHCYLIVAE BAM SMOUACHAHSIE XAPAKTEPHCTHKY. |

¢ XOPOLXO, ECIM BAM Y ACTCA BECTM CEBA TAK. YTOBbI CODTSETCTBOBATS NPOLEMI AEMOMY ;
BPERAY — MCNO/Ib30BAHKE CBIEND MMEHM W 0IHOBPEMEHHD BALUA PO/b B KAYECTBE
BPEHA-NEPCOHANA BYLYT Y IAYHOA KOMEHALIMER. B TAXOM CITYYAE Bbi BY IETE CRIBHO

+ BOB/EYEHS! B BPEHN, M OHBYQET NOCTPOER HA BAC

- ECTo W MHHYChl — OMATD XE BOSMOXHE! CIOKHOCTH NPH NPOANKE BHIHECA K
LONONEATENbHBIE IATPATHI BPEMEHH HA PABOTY B KAUECTBE CIMKEPA, @OTOGECCHA W
HEOBXQ/HMO NOHMMATS, HTD BAM HY)XHO BT NOCTORHHO B O/IHOM AMINIYA. YTOBbI
NOLLOEPAMBATD 3ALAHHGIE XAPAKTEPHCTHKM BPEHIIA.

BbI BbICTYMAETE KAK SPOKESPERSON (MPE/ICTABWTE/Ib GPEH/IA) MPUMEP

ECTMW Bbl KENOMB3YETE TONBKD 3TOT BAPHAHT, TO BAILA MHTETPALIMA B BPEH[L &Y AET MEHBILE, :
HO ¥ 3DBEKTHBHOCTD N0 CPABHEHMIO C BbILEYKABAHHLIMW METOLAMA BYLIET HIUKE BYOYWM 1+ |
MPEACTABMTENEM GPEKAA. Bbl ONATH XKE NOBKIIAETE AI0BEPHE K BPEHAY WNDKAIBIBAETE BAILY |
BOBMEYEHHOCTD 8 BU3HEC |
L]
L]
'

KAK

B KAYECTBE
bPEH/IA
ACTO/Nb30BATD
CBOK) NEPCOHY

w9

OREr MRIPER
TWILE KNG
ITERADOORAR0  [RTHETH KIPY/S08:
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HO C AAPYTOA CTOPOHSL 370 OTHAMAET BPEMA — HYKHD MHCATD KOMMEHTAPAM, CTATbM
(TYB/MNHO PEATUPOBATD HA NPORCKO/AILIEE C BPEHAOM

Salle

YHYBAPKYH EBFEHMA (EBPDCETH)
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NnyHbIN BpeHA

You don’t have to choose between building a personal brand and a company
brand. You can build both simultaneously. #personalbranding

“Having a personal brand is important for an entrepreneur because now more than
ever, it's important for CEOs and founders of companies/brands to come out to the
forefront and connect with their audiences. People connect with people.”

— Kevin Stimpson

A recent study by Upwork revealed that the freelance workforce is growing at a
rate 3x faster than the overall workforce in the U.S. By 2027, freelancers are
expected to make up the majority of the U.S. workforce.
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http://kevinstimpson.com/
https://www.upwork.com/press/2017/10/17/freelancing-in-america-2017/

A recent study by Upwork revealed that the freelance workforce is growing at a
rate 3x faster than the overall workforce in the U.S. By 2027, freelancers are
expected to make up the majority of the U.S. workforce.
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https://www.upwork.com/press/2017/10/17/freelancing-in-america-2017/

Bright Solutions Without Boundaries




3agaHue: NnpoayKkToBasd NMMHenKa

Kaxkgbin NpoayKT BKIIHOYAET:

1.

~N o

ok~ wnD

HasBaHue

CocTaB npoaykTa (4TO BKMHOYaerT)
LA

LleHa

CebecTtommocTb (3aTpaThl, KoTopble Bbl NoHeceTe, okasbiBas 3TW yCryrn unm
Npon3Boas NPOAYKT)

KornnyecTBo KIMMEHTOB B MecsL/ KONMMYECTBO NMPOAAaHHbIX MPOAYKTOB
KonnyectBo BO3MOXHbIX KITMEHTOB
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For any questions please contact

Irina Dubovskaya,
International PR Club CEO, European Institute of PR program director
(France)

+7926 4376150
irina dubovskaya@inbox.ru
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