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COURSE OVERVIEW AND CONTENT
The course suggests modern approaches to the issue of health communication. It should be mentioned that we observe the evolution of the health communication field, that includes technological advances and the challenges of the new media age. Beingthe context for all communicationsculture has a significant impact on people and institutions. Health issues demand attention irrespective of the citizenship, income, social group, thus Health Care system should cope with all these challenges. It turned out that sorting out communications issues was the key to dealing with major difficulties in Health Care context. 

For the most part we communicate with people with the same background knowledge, yet the problems of communication occur quite often. Intercultural context is sure to contain even more potentials for conflict and misunderstandings.  This course surveys many aspects of culture that typically course difficulties and outlines the perspective for successful intercultural communication; as well as application of the finding illustrate the opportunities, best practices and prospects in Health Care context. Understanding the cultures and interactions between them is essential for cross-cultural academic research as well as for everyday life in our diverse world. Communication theory offers various models for understanding different cultures, also they describe the peculiarities of changes that occur in social settings, and Health Care and health issues tend to be among the most important.
The course provides the overview of the modern theories in the sphere of health communication, behavior change and also the approaches to professional health communication. At the same time, we observe the modern approaches to designing and implementing a health communication campaigns including their evaluation.
SCHEDULE

Week 1.Health Communications: definitions, key characteristics and environment.
Health communication in the Twenty-First Century. Health communication in Public Health and Health Care. Health communication and the marketing. Key concepts.
Week 2.Health Communication Theories. 
Application of communication models and theories. Strategic behavior and social change communication. Modern public health and health care: influence on health communication. 
Week 3. Health communication and Culture.

Understanding of health and illness within a cultural context. Approaches to defining health and illness. Gender influences on health behaviors and conceptions of health and illness. Health beliefs vs health desires. Cultural competence and health communication.
Week 4. Health communication approaches.

Interpersonal communication. Communication as a core clinical competence. Technology mediated communication. Telemedicine.
Week 5. Media and health communication. 

Health communication in the new media age. Mass-media and health-related decisions. New media and health. 

Week 6. Community mobilization and citizen engagement: a bottom-up approach. 
Community mobilization as a social process. Theoretical and practical perspectives for community mobilization and citizen engagement programs. Community and health-related knowledge and practices. 
Week 7. Professional medical communication. 
Communication with health care providers. Theoretical approaches to professional clinical communications. Key elements of professional medical communications programs. Key communication channels. IT innovations in professional healthcare communication. Cross-cultural health communication. 
Week 8. Policy communication and public advocacy.

The media of public advocacy and public relations. Public policy in the new media age.

Week 9. Health communication planning process.
Approaches to health communication planning. The health communication cycle. Effective health communication program. Health communication outcomes.
Week 10. Situation and audience analysis. 
Common research methodologies. 
Week 11Health communication strategies.  
Outlining a communication strategy. Designing and implementation of a tactical plan. Evaluation of the outcomes of health communication interventions. 
Week 12. Final Test.
FINAL TEST:

1. What is health care communication? What are the major theoretical approaches to this type of communications?

2. What health communication can do and cannot do?

3. Describe major communication models that turned out to be important in health care communications.

4. What is the model of communication in health care?

5. What are the communications concepts that are relevant to cross-cultural communications?

6. What are the barriers to effective provider-patient communication?
7. What culture norms and values influence health communication?
8. What are the dimensions of cultural differences?

9. What are the key ethical public relations program?
10. What are the major mass media channels for health communication?

11. What barriers pose time, space and context issues in health care?

12. What are the most common uses of Internet and New Media by health organizations?
13. What are the key obstacles to clinicians change?
14. Define health and illness? How does a culture context influence the understanding of health and illness?
15. What is behavior change? What types of issues does it cover in health care context?
16. What is the approach to behavior change motivation in health care context?

17. What is health literacy?

18. What does health literacy influence in a broad health care context?

19. Describe the concept of social support and approaches to it.
20. Why communication is considered a core clinical competency?
21. What is a health communication campaign?

22. What are the limits of health communications campaign applications?

23. Describe the levels of influence of a health communications campaign.

24. What is the interconnection between the mass media and health-related decisions?

25. What is community mobilization and citizen engagement in health communication?

26. What is the impact of community mobilization on health-related knowledge and practice?

27. What are the key steps in community mobilization programs?

28. What is a peer-to-peer approach in professional medical communication?

29. What are the theoretical approaches to professional clinical communication?

30. What are the key elements of professional medical communication programs?

31. What IT innovations are used to address the emerging needs in health care?

32. What is the role of cross-cultural communication for health communication?
33. What is a policy communication and public advocacy in terms of heath communication?

34. What are the ways of influencing public policy in the new media age?

35. What are the key issues of situation and audience analysis?
36. What are the common methodologies for the situation and audience analysis?

37. What is a communication strategy? 

38. What is an action plan? What are the key elements of the action plan?

39. How to evaluate the outcomes of health communication interventions?

